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1. The Principles of Economics 3 It
2. The Market Forces of supply and Demand 3
3. Elasticity and Its Application RE=2AINy
4. Consumers, producers, and the Efficiency 3
5. The Costs of Production RE=2AiNy
6. The Theory of Consumer Choice 3 It
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5. Journal of Political Economics

Tuv RIEEG N ARG



	



